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San Diego Humane Society:

Serving San Diego County since 1880, the San Diego Humane Society (SDHS) is a private, nonprofit
organization that is not affiliated with any other humane society or SPCA. It operates campuses in
San Diego, Escondido, and Oceanside.
The SDHS provide vital services to animals and people by sheltering and adopting animals, providing
positive reinforcement training classes, investigating animal cruelty and neglect, presenting education
programs for youth and adults, and much more.

Product Collateral:
•
•

Web Pages: Home, Contact, Fun Feline Facts, Adoption Success Stories and Caturday Movie
Event Schedule
Pages will be built using responsive grids and best practices

The Project:

This is a 5 page website campaign for the San Diego Humane Society. The focus of the campaign is
the traditionally hard to place animal - the cat. The campaign will consist of a home page, a contact
page and three unique pages about Celebrate Caturday Campaign. The website will match style and
design sensibilities of similar Caturday Movie print campaign.

The Objective:

Celebrate Caturday! This project inform young adults about the awesomeness of cats. Cats are ideal
pets for busy young adults. They are independent and low maintenance, yet they provide the same
health benefits of higher maintence pets such as dogs.

The Target Audience:

Young Adults ages 18-34 years old. This age group tends to purchase pets rather than adopt. This
campaign will target this age group and educate them on the benefits of adopting pets from the SDHS
rather than purchasing from a pet store or breeder.

Personality and Tone:

This campaign will appeal to the 18-34 age group. It will have a whimsical design approach, which
appeals to this demographic. It will use bright colors and patterns. The Celebrate Caturday message
is “Cats are cool and you are much better off with a cat in your life.”
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